. ADMISSION BROCHURE z 5&-
7~ 2026-2027 @ |, i RS
TI:I 95 IE—I_I =2 CHU HAI COLLEGE

=

MASTER OF ARTS
IN STRATEGIC MARKETING COMMUNICATION

< R E 3 T X F S e

\13

h
L
/



\

A
IREEN
PROGRAMME OVERVIEW
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The Master of Arts in Strategic Marketing Communications programme offers a comprehensive
and future-focused education, equipping students with the knowledge and skills to thrive in a
fast-changing marketing landscape. With a strong emphasis on emerging technologies and the
evolving ecology of communication, this programme prepares graduates to become strategic
leaders capable of innovating and adapting in the digital age.
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Demonstrate a comprehensive understanding of strategic marketing communication.
Develop and implement effective marketing communication campaigns.
Utilize technology and digital platforms to enhance marketing communication strategies.

Apply managerial skills to plan and execute marketing communication initiatives.
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Demonstrate creativity and problem-solving skills in the global marketplace.
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MEDIUM OF INSTRUCTION
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Medium of Instruction is Mandarin. Some lecture notes and professional terminology will supplemented with
English.
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MODE OF STUDY
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One-Year Full- Time
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The Programme comprises 27 credits dividing into core courses (12 credits) and elective
courses (15 credits). Students shall complete all the core courses (12 credits) and at least
five elective courses (15 credits) for graduation within the normal study period.
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Core courses (12 Credits) Credit
REEEHLHE Strategic Marketing Communications 3
EABFT S HiAehE Technological Innovation and Market Creation 3
R ETHS IR Digital Marketing and Emerging Issues 3
HHMRAZE Contemporary Research Methods 3
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Elective courses (Choose 5 courses, total: 15 credits) Credit
REEM AL X RIERNKIT S5 | Strategic PR Campaign Design and Implementation 3
ENAE S S RS Crisis Communication and Leadership Strategies 3
AL ZHRERA IR Topical Issues in Corporate Communication 3
LIKIMERN R EThE IR Strategic Event Management in A Global Environment 3
HAEHREIE Digital Communication Management 3
EFrE R R RIEIE S A Data Analytics for International Business Decisions 3
He28h5mEER Social Identity and Brand Management 3
RIREHEE Strategic Marketing Management 3
ZREMINEHRE Multi-channel Marketing Strategy for Infotainment Business 3
BFNESRAEREN A Digital Storytelling and Media Software Application 3
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Arecognized Bachelor degree, or an equivalent qualification
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Proficiency/knowledge of the Chinese language at one of the following levels:
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+ Level 3in Chinese Language of HKDSE;

« Level 5 at Hanyu Shuiping Kaoshi (HSK) (XiB7KFE&iXERR);

+ Level 2-B at Putonghua Shuiping Ceshi (PSC), State Language Affairs Commission (EIZ &
XFITFERSEBIEKFENMR ZRISEF); or

« Bachelor’ s degree from a university or institution in which the medium of instruction
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and/or examination is Chinese.
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Proficiency/knowledge of the English language at one of the following levels:
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« overall score of 425 in level 4 of the College English Test (CET); or

« Bachelor’ s degree from a university or institution in which the medium of instruction
and/or examination is English; or

+ Level equivalent to the above.
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Non-refundable application fee of HK$S300 for local applicants or HK$600 for
}E % ﬁ non-local applicants for each programme. Bank transaction fees incurred through
APPLICATION FEE electronic payment channels will be borne by the payer.
For payment methods, please visit the Finance Office webpage.
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One-year full-time

BRH+EREFITE, 7 ZHA%.
HK$155,000 payable in two instalments.
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TUITION FEE
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Tuition fees are the same for local students and non-local students. Students
taking more than the minimum credits required for graduation will be charged on
a per-credit basis. Bank transaction fees incurred through electronic payment
channels will be borne by the payer.

The paid tuition fee cannot be refund or transferable. For payment methods,
please visit the Finance Office webpage.
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Application Periods
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2026/2027 Academic Year
For Fall Intake il :
[ Local applicants and Non-local applicants ]

First Round: 3 November 2025 to 31 January 2026
Second Round: 23 February 2026 to 30 May 2026
(The admission will be closed when the enroliment is full)

BEEN
Application Enquiries

EALBERNESA

Admissions Unit

FEIE Tel: (852) 2972 7200

EBHB Email: chmasmc@chuhai.edu.hk

REEIS
Programme Enquiries

ERKEFRRREHEAXEML
Master of Arts

in Strategic Marketing Communication
E83E Tel: (852) 2972 7302 / 2972 7287

EBABEmail: deptjc@chuhai.edu.hk
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